  18th International Cultures Parade
Sunday, September 14th, 2003

Midtown Manhattan

Thousands of performers and marchers from over 100 cultural communities from the tri-state area are expected to participate, enabling hundreds of thousands spectators to experience the beauty of unity in diversity and to enjoy an unforgettable educational and cultural experience. Each participating nation, community, or cultural organization will have its own contingent through which it will showcase its culture.

Are you interested in accessing more than 5 million hard to reach prospective customers?
We can help you market to the continuously growing new immigrant community  in the tri-state area.

This year, your company can be a part of the
International Cultures Celebration.

Identification of key target markets is a critical element of marketing your business. If there is any demographic your business should be aware of, it is the growing multicultural and immigrant community which already comprises nearly half the population in the tri-state area. With Asians, African Americans and Latinos already spending three and a half times what white households spend on everything from healthcare, to long distance and entertainment, 
these groups are especially important to reach at a time when they are 
largely ignored by competitors.
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The International Cultures Celebration can provide you a festive community spirit to help you build a strong and life-long emotive link between you and your customers who are eager to assimilate to the trends of the marketplace, and to respond to popular American brands.  At a time when this vastly untapped, hard to reach market is spending twice what it did ten years ago, sponsorship of the 
International Cultures Celebration

 will prove to be an invaluable tool in reaching this demographic group.

INTERNATIONAL CULTURES CELEBRATION

As you serve as an International Cultures Celebration sponsor on Sunday, June 15th and/or September 14th, 2003, in return you will be:

· Creating new awareness of your products and services with float

    signage,  banners carried through the parade, and displayed at the main reviewing area
· Creating brand awareness of your product or services through our  media partners 

· Accessing  thousands of potential clientele that would not typically be aware of your brand, in demographics as different as the cultural groups represented

· Conduct product sampling, registration, surveying, distribution of company information, etc.
· And, of course, your logo will be included in all International Cultures  Parade  promotional materials such as posters, flyers and web sites
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Our International Cultures Celebration will give you access to the people allied with us, their families and friends who are hardworking, involved individuals as passionate about the cultures they represent as they are about assimilating to their new community by embracing its lifestyle.  As their spending power grows, your organization can forge a strong emotive link between your products, the event and the participants’ unique cultures.
INTERNATIONAL CULTURES CELEBRATION

Previous Years’ Demographic Summary: Over 1,300,000 people representing the multicultural population of the New York and tri-state area attended the International Cultures Celebration. Participants include members of over 100 cultural communities, while spectators represent several generations of multicultural families. Furthermore, elected officials, United Nations Ambassadors, diplomats, and the cultural and mainstream media were present.

	PRIVATE
Age Group
	%
	African/African American
	Asian
	Caribbean
	European
	Latin American
	Total

	17 - 0
	29%
	52,780
	101,790
	37,700
	60,160
	124,570
	377,000

	34 - 18
	38%
	69,160
	133,380
	49,400
	69,520
	172,540
	494,000

	59 - 35
	24%
	43,680
	84,240
	31,200
	54,960
	97,920
	312,000

	60+
	9%
	16,380
	31,590
	11,700
	29,360
	27,970
	117,000

	Total
	100%
	182,000
	351,000
	130,000
	214,000
	423,000
	1,300,000
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	PRIVATE
Cultural Group
	Percentage
	Parade
	Festival
	Total

	African American
	14%
	70,000
	112,000
	182,000

	Asian
	27%
	135,000
	216,000
	351,000

	Caribbean
	10%
	50,000
	80,000
	130,000

	European
	17%
	95,000
	119,000
	214,000

	Latin American
	32%
	150,000
	273,000
	423,000

	Total
	100%
	500,000
	800,000
	1,300,000



Current Year Attendance Forecast: With your active participation and the participation of our media partners we project that 2,000,000 people will attend this year’s International Cultures Celebration.

Previous Media Partner Participation

	PRIVATE
Newspaper
	Daily
	Weekly
	Bi-Weekly
	Hits
	Number of Ads
	Circulation
	Total Ads in Print
	Projected 1999

	Amsterdam News
	
	X
	
	3
	2
	45,000
	270,000
	1,008,000

	Carib news
	
	X
	
	3
	1
	67,000
	201,000
	804,000

	China Press
	X
	
	
	3
	10
	45,000
	1,350,000
	5,400,000

	Croatia
	
	X
	
	3
	4
	500
	6,000
	24,000

	El Diario
	X
	
	
	3
	2
	71,000
	426,000
	1,704,000

	El Especial
	
	X
	
	3
	3
	76,000
	684,000
	2,736,000

	Filipino Reporter
	
	X
	
	3
	2
	50,000
	300,000
	1,200,000

	Luso Americano
	
	
	X
	3
	1
	31,000
	93,000
	372,000

	Noticias Del Mundo
	X
	
	
	3
	2
	32,000
	192,000
	768,000

	Nowy-Dziennik
	X
	
	
	3
	4
	30,000
	360,000
	1,440,000

	Portuguese Post
	
	X
	
	3
	1
	21,000
	63,000
	252,000

	Posters
	
	
	
	200
	1
	5,000
	1,000,000
	4,000,000

	Invitations
	
	
	
	2
	1
	100,000
	200,000
	800,000

	Total
	
	
	
	
	
	
	5,145,000
	20,580,000


	PRIVATE
Radio Station
	Promotions
	PSAs
	On-Air Interviews
	On-Air Mentions
	Broadcast

	KISSFM
	10
	14
	
	
	

	Y107
	
	
	1
	4
	

	WLIB
	
	
	1
	
	4 hours

	MEGA
	
	
	
	10
	

	Total
	
	
	
	
	


	PRIVATE
Television
	Promotions
	Interviews
	Coverage at events

	NBC - Ch. 4
	14
	
	                         X

	Univision - Ch. 41
	140
	3
	X

	Sinovision
	26
	3
	X

	RTP
	18
	1
	X


Cultures Participating in Previous Years

	AFRICAN CULTURES


	· ALGERIA

· BOTSWANA

· DEMOCRATIC YEMEN

· DJIBOUTI

· EGYPT

· ERITREA

· GABON

· ETHIOPIA
	· GAMBIA

· LIBYA

· MAURITANIA

· MOROCCO

· NIGERIA

· SIERRA LEONE

· SOMALIA

· SUDAN


	· TOGO

· TUNISIA

· UGANDA

· ZAIRE

· ZAMBIA

· ZIMBABWE

· TANZANIA

	ASIAN CULTURES



	· BANGLADESH

· CHINA

· FIJI

· INDIA


	· JAPAN

· MYANMAR

· MONGOLIA


	· NEPAL
· PHILIPPINES

· THAILAND

· TAIWAN

	CARIBBEAN CULTURES


	· BAHAMAS

· GRENADA
	· HAITI

· JAMAICA
	· PUERTO RICO

· TRINIDAD AND TOBAGO

	EUROPEAN CULTURES

	· BELARUS

· BOSNIAHERZEGOVINA

· BULGARIA

· CROATIA

· CYPRUS

· CZECH REPUBLIC


	· FRANCE

· GEORGIA

· GERMANY

· GREECE

· KAZAKSTAN

· MACEDONIA


	· MALTA

· POLAND

· PORTUGAL

· ROMANIA

· SLOVAK REPUBLIC

· SPAIN

	LATIN and CENTRAL AMERICAN CULTURES


	· ARGENTINA

· BOLIVIA

· BRAZIL

· CHILE

· COLOMBIA

· COSTA RICA
	· DOMINICAN  REPUBLIC

· ECUADOR

· EL SALVADOR

· GUATEMALA

· HONDURAS

· MEXICO
	· NICARAGUA

· PANAMA

· PARAGUAY

· PERU

· URUGUAY

· VENEZUELA

	MIDDLE EASTERN CULTURES


	· BAHRAIN

· IRAQ

· JORDAN

· KUWAIT


	· OMAN

· PALESTINE

· QATAR

· SAUDI ARABIA

· LEBANON
	· SUDAN

· SYRIA

· TURKEY

· UNITED ARAB EMIRATES



	NATIVE AMERICAN INDIAN NATIONS

	· ALGONQUIN

· CHEROKEE

· DELAWARE
	· MOHAWK

· NANTICOKE

· NARRAGANSETT
	· ONIEDA

· RAMAPO

· SHINNECOCK


	 
	 International Immigrants Foundation
   17th Annual International Cultures Celebration - Official Sponsorship Opportunities
INTERNATIONAL CULTURES EXPO
a Mini WORLD’S FAIR  Sunday, June 3, 2002
Corporate EXPO or PARADE ONLY
Corporate EXPO FEST ONLY
Corporate EXPO & PARADE Sponsor
Corporate EXPO & PASSPORT & PARADE 
Banner*: Up to 30 day NYC Street Light-Post (if booked 6 months in advance) – Over 5 million impressions
1 - 3’x8’
1 - 3’x8’
2 - 3’x8’
2 - 3’x8’
Banner*: Village Cross-Street
10’x10’
20’x20’
20’x20’
20’x20’
Corporate Tent (Located at corner site)
Yes
Yes
Yes
Yes
Product Sampling & Registration
Yes
Yes
Yes
Yes
Distribute product and gather surveys!
Yes
Yes
Yes
Yes
Corporate Tent Banner*
1’x8’
1’x16’
1’x16’
1’x16’
Main Stage Banner*
1 – 2’x4’
1 – 2’x8’
1 – 2’x4’
1 – 2’x8’
Your logo in all printed materials 
Yes
Yes
Yes
Yes
Over 2 Million Prints through Celebration Promo Full Page Promo Ads, Poster, Flyers & our Website
-
-
Yes
Yes
Stage mention of service or product
-
-
6
10
Presentation at Hospitality Tent
-
-
1-15 minutes
1-30 minutes
VIP Passes to Expo-Fest
2
5
15
20
INTERNATIONAL CULTURES PASSPORT TO WORLD - A Networking reception at an NYC Cultures Center or Community
 
 
 
 
Corporate Booth/Table
-
-
-
10’x10’
Product Sampling & Registration
-
-
-
Yes
Distribute product and/or company info.
-
-
-
Yes
Distribute and gather surveys!
-
-
-
Yes
Corporate Booth Banner*
-
-
-
1’x15’
Banner*
-
-
-
1 – 2’x8’
Your logo in all printed materials
-
-
-
Yes
Celebration Promo Ads, Poster , Flyers & our Website
-
-
-
Yes
Mention of service or product
-
-
-
10
Presentation at event
-
-
-
1-15 minutes
VIP Passes to Passport to World
-
-
-
20
INTERNATIONAL CULTURES PARADE - Sunday, September 14, 2003
 
 
 
 
Banner: Up to 30 day NYC Street Light-Post (if booked 6 months in advance) Over 5 million impressions
1 - 3’x8’
-
2 - 3’x8’
2 - 3’x8’
Banner*: Village Cross-Street
-
-
-
1 – 3’x25’
Banner*: Main Reviewing Area
1 – 2’x4’
-
1 – 2’x4’
1 – 2’x4’
Banner: Carried though Parade (* Head Contingent)
2 – 3’x10’
-
1 – 3’x10’
1 – 3’x16’
Parade FLOAT Signage (*A=Top, B=Middle level)
1 – 1’x16’
-
1 – 1’x8’
Custom B
Your logo in all printed materials
Yes
-
Yes
Yes
Over 2 million Prints, through Celebration Promos, Full Page Promo Ads, Poster, Flyers & our Website
-
-
Yes
Yes
Product Sampling & Registration
Yes
-
Yes
Yes
Distribute product and/or company info.
Yes
-
Yes
Yes
Distribute and gather surveys!
Yes
-
Yes
Yes
VIP Passes to Parade
5
-
15
20
CORPORATE CONTRIBUTION
$7,500
$15,000
$22,500
$30,000
 Banners are supplied by Sponsor *
 National Pavillion Sponsorship is available  only with a National Participation
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